
Coordinating content and activating your 
áĄƣőþáƃĉźɫáňĄɫĩňǉƉĉňþĉŴźɫþáňɫýĉɫŀĩĽĉɫáɫ 
game of Tetris. Let’s simplify this.

STEP 1: CREATE THE RIGHT CONTENT FOR THE RIGHT AUDIENCE 

$ĉƃĉŴŇĩňĉɫƤĥőɫƪőƉŴɫáĄƣőþáƃĉɫáňĄɫĩňǉƉĉňþĉŴɫğŴőƉűźɫáŴĉȵɫ

�ƉĄĩĉňþĉɫ?ŴőƉűɫ¡ĩƃŀĉȷɫɫ

 Who they are:  

 Why we are activating them:  

 Why they are motivated:   

 What kind of content they will be compelled to post:   

�ƉĄĩĉňþĉɫ?ŴőƉűɫ¡ĩƃŀĉȷɫ 

 Who they are:  

 Why we are activating them:  

 Why they are motivated:   

 What kind of content they will be compelled to post:   

�ƉĄĩĉňþĉɫ?ŴőƉűɫ¡ĩƃŀĉȷɫɫ

 Who they are:  

 Why we are activating them:  

 Why they are motivated:   

 What kind of content they will be compelled to post:   



STEP 2: LOG IN TO SPK AND BEGIN BUILDING OUT YOUR CAMPAIGN 

$ĉƣĉŀőűɫáɫźőþĩáŀɫűŀáƃĞőŴŇɫĥĩĉŴáŴþĥƪɫĞőŴɫƪőƉŴɫáĄƣőþáƃĉźȵɫÂĥĩþĥɫűŀáƃĞőŴŇźɫáŴĉɫƃĥĉźĉɫ
ğŴőƉűźɫňáƃƉŴáŀŀƪɫĩňþŀĩňĉĄɫƃőɫƉƃĩŀĩƳĉȼɫ[ĉĉűɫƃĥĩźɫĩňɫŇĩňĄɫƤĥĩŀĉɫőŴğáňĩƳĩňğɫƪőƉŴɫþőňƃĉňƃɫ 
ƤĩƃĥĩňɫþáŇűáĩğňźȵɫ

 STEP 3: BEGIN PLANNING YOUR DISTRIBUTION STRATEGY

§ƃĩŀĩƳĉɫ��[ɫfőƃĩĞƪɫÈőƉŴɫ�ĄƣőþáƃĉźɫƃőőŀɫƃőɫğĉƃɫáƉĄĩĉňþĉźɫƃőɫƪőƉŴɫ��[ɫáňĄɫĽĉĉűɫƃĥĉŇɫ
ƉűĄáƃĉĄɫőňɫƪőƉŴɫþáŇűáĩğňźȵɫ

�ĉŇĉŇýĉŴȷɫɫƪőƉŴɫþőňƃĉňƃɫŇáƪɫýĉɫþőŇűĉŀŀĩňğȶɫýƉƃɫĩĞɫƪőƉŴɫáĄƣőþáƃĉźɫĄőňɢƃɫáþþĉźźɫĩƃɫ 
őŴɫĄőňɢƃɫĽňőƤɫĥőƤɫƃőɫáþþĉźźɫĩƃȶɫĩƃɢźɫƉźĉŀĉźźȵɫ

How is the audience currently being communicated with?    
i.e. Are you texting with them? Direct email? Are they on your bulk email list?  

When is our audience most likely compelled to receive and read the SPK?  

How often are we going to communicate with this audience?  

Who is the appropriate point person internally to communicate with this audience?  

Okay, you’re ready to use the Notify Your 
Advocates tool on SPK.


